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Task 1 Directions: Listen to the following dialogue and fill in the blanks accordingly
with NO MORE THAN THREE WORDS. Youdll listen to it for two times. (4%)

Li Tao: Hello, Mr. Taylor. Wedre so glad you could come.

David Taylor: Thank you for 1 me to attend the Third China Export
Products Fair. You do look well.

Li Tao: Thank you. And 2 ?




David Taylor: Pretty good. In fact, ités the best year wedve had for a long time.
Li Tao: 16m glad to hear that. Mr. Taylor, this is Miss Ye Fang, my secretary.
David Taylor: Glad to meet you, Miss Ye.

Ye Fang: 1om glad to meet you too, Mr. Taylor.

David Taylor: Ités very kind of you to come and meet me at the airport.

Li Tao: Itds our pleasure. Mr. Taylor, have you got your baggage yet?

David Taylor: Yes. They are all here.

Li Tao: Let me take this suitcase for you.

David Taylor: Thank you.

Li Tao: You are welcome. How was your 3 ?

David Taylor: It was quite comfortable, though a little bit long.

Ye Fang: How long was your flight?

David Taylor: About sixteen hours.

Ye Fang: You must be tired after a long journey.

David Taylor: Not a bit, because | had a good sleep. And | usually have no
4

Li Tao: Thatés good. Mr. Taylor, we have a car waiting outside.
David Taylor: Great, thank you.
Li Tao: This way, please.

Task 2 Directions: Listen to the following dialogue and select the correct answer
accordingly. Youdll listen to it for two times. (5%)
5. Lawrence is to see Robert early in the morning.
A. expecting B. surprised C. happy
6. By saying fithere will probably be a lot of business opportunities thered, Robert
thinks
A. Lawrence can find a job there
B. there may be opportunities for them to begin a business
C. a lot of companies will provide job openings
7. Lawrence doesnit tell Robert about his finding a job beforehand because he
A. wanted to keep it as a secret
B. actually didndt want to tell Robert about it
C. wanted to keep it a surprise till the weekend
8. Lawrence wants to talk to Robert later because



A. it6s time for him to leave for the company
B. its a quarter to eight now
C. Robert says hets going to the exhibition by himself

9. According to the video episode, which statement is NOT true?
A. Lawrence is supposed to come to the company at 9:00 a.m.
B. Lawrence is a person able to act quickly and firmly.

C. Lawrence is interested in the exhibition but he candt go there until the weekend.

Section |1 * H I 9%€E
Directions: Read the following brief introduction to ALDI Group from the official
website of the company.
A Brief Introduction to ALDI Group

ALDI Einkauf GmbH & Co. OHG, doing business as ALDI, short for fiAlbrecht
Discounto, is a discount supermarket chain based in Germany. The chain is made up
of two separate groups, ALDI Nord (North - operating as ALDI MARKT),
headquartered in Essen, and ALDI SUd (South - operating as ALDI Sid),
headquartered in MUheim an der Ruhr, which operate independently from each other
within specific market boundaries. The individual groups were originally owned and
managed by brothers Karl Albrecht and Theo Albrecht; Karl has since retired and is
Germanyts richest man. Theo was Germanyts second richest man until his death in
July 2010. ALDIés German operations currently consist of ALDI Nordds 35
individual regional companies with about 2,500 stores in western, northern, and
eastern Germany, and ALDI S¢dés 31 regional companies with 1,600 stores in
western and southern Germany. The ALDI group operates about 8,133 individual
stores worldwide. Internationally, ALDI Nord operates in Denmark, France, the
Benelux countries, the Iberian peninsula and Poland, while ALDI SUd operates in
countries including the Ireland, the United Kingdom, Hungary, Greece, Switzerland,
Austria, Slovenia (operating as Hofer in Austria and Slovenia) and Australia. In the
United States, ALDI is the parent company of the Trader Joeds niche food stores,
while ALDI SUd operates the main ALDI stores in the country.

History

The earliest roots of the company trace back to 1913, when the mother of Karl

Albrecht and Theo Albrecht opened a small store in a suburb of Essen. In 1946, the



brothers took over their motherés business and soon opened another retail outlet
nearby. By 1950, the Albrecht brothers owned 13 stores in the Ruhr Valley. The
brothersd idea, which was new at the time, was to subtract the legal maximum rebate
of 3% before sale. The market leaders at the time, which often were co-operatives,
required their customers to collect rebate stamps, and to send them at regular
intervals to claim their money back. The Albrecht brothers also rigorously removed
merchandise that did not sell from their shelves, and cut costs by not advertising, not
selling fresh produce, and keeping the size of their retail outlets as small as possible.

When the two brothers split the company in 1960 over a dispute whether they
should sell cigarettes at the till or not, they owned 300 shops with a cash flow of DM
90 million per year. In 1962, they introduced the ALDI brand name. Both groups are
financially and legally separate since 1966, though they describe their relationship as
a ffriendly relationo; they will also occasionally appear as if they were a single
enterprise, for example with certain house brands, or when negotiating with
contractor companies. ALDI Group expanded internationally in the 1970s and 1980s,
experiencing a rapid expansion in the number of outlets after German reunification
and the fall of the Iron Curtain. The brothers retired as CEOs in 1993 and gave most
of their wealth to foundations.

Business practice

ALDI Group specializes in staple items such as food, beverages, toilet paper and
other inexpensive household items. Many of its products are own-brand labeled, with
the number of outside brands being very limited, usually no more than two different
brands for one kind of product, although often only one. This increases the numbers
of sales for each article and also allows ALDI Group stores to be smaller than
supermarkets which cover the same range of products but with more diversity. This
practice also allowed ALDI Group to avoid the use of price tags, even before the
introduction of bar code scanners.

However, some brand-name products are carried in certain markets, for example,
HARIBO sweets in Germany, Marmite and Branston Pickle in the U.K. or Vegemite
and Milo in Australia. In the U.S., major brand-name products such as Oscar Mayer
Bacon, are occasionally offered as fispecial buyo. The fispecial buyo programs are
name-brand items that ALDI has received at a special price from the vendor and can
offer for a reduced price. Unlike most other stores, ALDI Group does not accept

manufacturers' coupons. Some stores in the US did experiment with a store coupon



($10 off a $25 purchase) with much success.

In addition to its standard assortment, ALDI Group also has weekly special
offers, some of them on more expensive products such as electronics, appliances or
computers, usually from Medion. Although not always available, regularly put up for
sale are clothing, toys, flowers, gifts.

Company Philosophy

ALDI was founded on the belief that people, wherever they live, should have the
opportunity to buy everyday groceries of the highest quality at the lowest possible
prices. The companybs business model was based on simplicity and efficiency. iTop
quality at incredibly low prices- guaranteedo, iSmarter shoppingo and fiSpend a little,
live a lotdo are ALDI6s marketing slogans. What began as a simple model for a
discount grocery store is now embraced by millions of smart shoppers around the
world.

Today, ALDI Group is a leader in the international grocery retailing industry.
Streamlined processes, a select brand strategy, a limited and reliable product
assortment and double-guarantee philosophy have made it virtually impossible for
competitors to match the widespread appeal of ALDI Group.

Directions: Search for useful information in the passage and complete the summary
below. Fill in each blank with NO MORE THAN THREE WORDS. (9%)

ALDI Group Profile

Based in Germany, ALDI Group isa _ 1  of discount supermarkets and
one of the worldés largest 2 companies with about 8,133 _ 3
worldwide. The group was founded by _ 4  Karl Albrecht and Theo Albrecht.
They named their company Albrecht Discount or ALDI 5 . 1In 1960 the two
brothers _ 6  the company into ALDI Nord and ALDI Sid. ALDI Group __ 7
internationally in the 1970s and 1980s, experiencing a rapid expansion in the number
of outlets. ALDI Group 8 staple items such as food, beverages, toilet paper

and other 9 . Its model was based on simplicity and efficiency.

SectionIl ~ 6 (9%)

Directions: Translate the following advertisement into Chinese.

Lotus Slippers, Buy one and Get One Free!

The Lotus slippers made by our company are reasonable in price and




excellent in quality, which are extremely suitable for all ages. Our products have
various colors as well as abundant types with different styles. The slippers are
made of environmental protection materials which have neither pollution nor
special smelling with exquisite workmanship. In order to show our appreciation for
the new and old customers, wedll hold promotion activities in October, during

which you can buy one and get one for free. Welcome to select and purchase our

products!
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Task 1 Directions: Listen to the following dialogue and fill in the blanks accordingly
with NO MORE THAN THREE WORDS. Youdll listen to it for two times. (4%)
Alan Parker: Hello, I dondt think wedve met. 10m Alan Parker.

Vivian Conrad: Vivian Conrad. Pleased to meet you.

Alan Parker: What company are you from, Ms. Conrad?

Vivian Conrad: Jackson Trading Company. Iom the 1 representative for
the Northeastern region.

Alan Parker: | know your company. Your business is 2 very rapidly at the
moment.

Vivian Conrad: Yes, we are doing quite well. And who do you work for?

Alan Parker: Actually I work for myself. Iom the CEO of LA Export Packaging



Company. We 3 seafood.

Vivian Conrad: Ités a growing market.

Alan Parker: Yes, but a very competitive one, Ms. Conrad.

Vivian Conrad: Please call me Vivian. That might be easier for you.

Alan Parker: And call me Alan. Hereds my card, Vivian.

Vivian Conrad: Thanks. And hereds mine.

Alan Parker: If you are staying in New York for a while, 16d be 4 if you
could find some time to visit my company.

Vivian Conrad: Thatés very kind of you. 161l be glad to.

Alan Parker: My plane is now boarding. Bye, nice meeting you, Vivian.

Vivian Conrad: Well, you too.

Task 2 Directions: Listen to the following dialogue and select the correct answer
accordingly. Youdll listen to it for two times.  (5%)
5. Lawrence enjoyed an informative lecture on just now.
A. company culture
B. industry development
C. human resources
6. Who will give another lecture on company culture?
A. The president himself.
B. A famous professor from a university.
C. The human resources director of the company.
7. Which of the following is NOT included in company culture according to Maria?
A. Laws and habits.
B. Values and visions.
C. Practices and commitments.
8. According to Mike, what are especially important for a company?
A. Efficient operation and wise leadership.
B. The support and hard work of all the employees.
C. Teamwork and cross-functional cooperation.
9. Which of the following will produce the most profit according to Maria?
A. Employee expertise and effective management.
B. The best mixture of individual needs and company goals.
C. The atmosphere in which one can openly express ones ideas and opinions.



Section 11 ° H I 9%€E

Directions: Read the following brief introduction to Foremost International Ltd.
from the official website of the company.
A Brief Introduction to Foremost International Ltd.

Foremost International Ltd. is a home furnishings manufacturer that markets and
sells its products worldwide. It was formed in 1988 around a simple principle, fiTo
satisfy our customers with stylish, innovative products supported by efficient,
friendly service.o In the years that followed, the company has held true to its mission,
developing four product divisions (Bathroom Furniture, Outdoor Furniture, Indoor
Furniture and Food Service Equipment) producing world-class goods that offer
superior design, engineering and value for consumers and industry.

The company produces a range of pieces for every room in the house, including
home offices (computer desks, storage units), living rooms (ottomans, entertainment
centers), and bathrooms (cabinets, toilets). It also makes patio sets and food service
equipment. Its furniture is manufactured under the Foremost, Foremost Casual,
Veranda Classics, and Fireworks brands, as well as private-label names for major
retailers. From design through fulfillment, the mission is to be recognized by our
customers as the leader in home furnishings.

Foremost International Ltd. operations combine the strength of quality,
design-driven production and market ingenuity to create a value that is unsurpassed
in the markets it serves. Through close collaborations with customers and partners,
they have developed innovative products for customers. For years, it has been
manufacturing and distributing its products to retail companies and wholesalers
around the world. Its production facilities in the United States and overseas use
state-of-the-art, precision equipment and employ thousands of workers worldwide,
providing opportunity, jobs and a pride that transcends borders and continents.

Its employees are committed to honesty, respect, trust, sharing, hard work and
quality in all they do. They begin with classic design elements and combine them
with innovative ideas to bring timeless beauty and modern functionality to the
products. Because furniture has a wide range of styles, they use a broad selection of
premium materials that complement and enhance each design. The skilled technicians

combine time-honored manufacturing techniques, and the highest quality materials,

10



to hand build each piece of furniture for your home. Their dedication to their craft,
combined with our dedication to maintaining the highest product quality standards,
corporate efficiencies, and continuous improvement, make Foremost the furniture
industry leader in producing quality home furnishings.

Foremost is committed to environmental responsibility. Because responsibility
does not stop at national borders, the company is working to protect and sustain
global environment. By designing products that meet EPA standards like Water Sense
qualifying toilets that provide high efficiency waste removal while using 20% less
water with every flush, Foremost is using innovative engineering to make the most of
our resources. But thatés just a part of what Foremost does to ensure sustainability.

The bath vanities and furniture use California Air Resource Board (CARB)
Phase 1l compliant wood products which limit urea-formaldehyde emissions into the
environment. Foremost only uses wood products from managed forest resources to

discourage clear-
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Foremost International Ltd. Profile

Foremost International Ltd. is a home furnishings manufacturer that operates
around a simple principle, fiTo 1 with stylish, innovative products supported
by efficient, 2 service.0 Since its initial start in 1988, the company has
developed four 3, namely, Bathroom Furniture,__ 4 , Indoor Furniture
and Food Service Equipment. For years, it has been manufacturing and distributing
its products to retail companies and 5 around the world. Its 6 in
the United States and overseas use state-of-the-art, precision equipment and employ
7 worldwide, providing opportunity, jobs and a pride that transcends
8 . Thecompany is committed to 9 responsibility. It is using innovative
engineering to make the most of our resources. In addition, its packaging and

marketing materials are eco-friendly.

SectionIl ~ 6 (9%)

Direction: Translate the following recruitment advertisement into Chinese.

Advertisement
In order to better open up our overseas market, we now need a sole agent in
South Africa with a lot of favorable terms. Our new sole agent should have been in
the field of international trade for at least two years, and know clearly the
international trade practices. The new agentds annual performance need to reach at
least 1,000,000 USD, and our commission is at least 5% or more according to the

performance. You are welcome to join us.
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Task 1 Directions: Listen to the following dialogue and fill in the blanks accordingly
with NO MORE THAN THREE WORDS. Youdll listen to it for two times. (4%)
Sally: Hello, Michael, glad to meet you. léd like to show you around our office &
whobs where and whatfs what. Would you like to come this way?

Michael: Sure, thanks.

Sally: Umé Here is our Personnel Manager, Ms. Browngs office, and she is in charge
of 1 . Opposite her office is the General Manager, Mr. Willingtonds office.
Michael: Is he the head of our company?

Sally: Yes, but he is appointed by the board of directors. Well, letés come round the
corner. On the right is the 2 , and on the left is the Purchasing Department.

Michael: Sales and purchase. Do we have a 3 department?

15



Sally: Yes, youdll see it if you just go down the corridor.

Michael: OK. Are there any departments upstairs?

Sally: Of course. Wedre now on the 3rd floor. The Accounts Department, and the
Logistics Department are on the 4th floor. Now letés go upstairs to have a look.
Michael: OK, how many floors do we occupy?

Sally: Just two, the 3rd and the 4th. Here we are on the 4th floor. You can see the
accounts and logistics. The 4 is also on this floor.

Michael: So wedll have lunch here today, right?

Sally: Quite right. We donft have to go outside to find restaurants.

Michael: Thatés very convenient. By the way, where can | wash my hands?

Sally: You mean the toilet? Ités at the end of the corridor in front of us.

Michael: Fine. Please excuse me for a moment and 161l be back right away.

Task 2 Directions: Listen to the following dialogue and select the correct answer
accordingly. Youdll listen to it for two times.  (5%)
5. Peter now works in a company.
A. private B. German C. Japanese D. French
6. What problems does Peter deal with every day?
A. Customer complaints.  B. Car breakdowns.
C. Small system faults. D. System maintenance.
7. What kind of programs does Peter develop for special company tasks?
A.In-house. B.Game. C.Sales. D. Sports.
8. When are the regular meetings held?
A. Friday afternoon. B. Monday morning.
C. Sunday evening. D. Monday afternoon.
9. What is Peter6s attitude towards his job?
A. He doesnqt like his job at all. B. He finds his work hard.
C. He wishes to change his job. D. He enjoys his job.
Section 11 * H [ 9%E
Directions: Read the following brief introduction to Showtime Fireworks Ltd. from

the official website of the company.
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A Brief Introduction to Showtime Fireworks Ltd.

Showtime Fireworks Ltd.©the only fireworks featuring the fiShowtime,
Everytimeo promise. Our founder, Mike Ingram, he decided to bide the time by
opening a fireworks stand at age of 15 while his parents were busy managing their
Branson, Missouri resort. He had no experience selling fireworks, no place to store
them, and no shelter to sell them from, but after mailing in his order to Goodman
Fireworks in Little Rock, Arkansas, there was really no turning back. Built from scrap
lumber Mike was given from the local lumber yard, his first stand was pieced together
from little more than determination. But even in its humble construction, the stand
was an instant hit. The next summer, Mike bought more fireworks and built more
stands until his business had grown enough to expand to nearby Springfield(

), Missouri( ). Upon graduating from college in 1971, Mike bought out his
wholesaler and formed Mid-American Fireworks, which is known today as Fireworks
over Americad®one of the largest importers and distributors of consumer fireworks in
the United States. Today, as the CEO of the company, Mike serves on a number of
boards and councils to promote the safe use of fireworks throughout the country.

Showtime Fireworks Ltd. has the expertise, technical resources and creative
vision to dazzle your audience. Our reputation is placed at the top of the list when
producers of major events seek world-class fireworks entertainment. We own strong
technical force, high technology content, variety, novelty, unusual effects, brightly
colored, and discharge of safe, reliable, high quality products with appropriate prices.
Main products are indoor and outdoor birthday cake fireworks, cold light series,
hand-held cold light fountain series of dancers, the stage colorful fountain series,
indoor and outdoor cold waterfall series, stage cold light colored subtitles, design
series, stage fireworks torch series, stage special effects fireworks series, stage series
of colored smoke, flashes of fireworks explosion point series, sports Meteor series,
security and environmental arts portfolio fireworks series.

We design spectacular displays for a wide range of venues including: cities and
towns, casinos, country clubs, churches and fairs®and private parties and
celebrations of all types. Unlike most display companies, we apply computer-control
system to ALL of our designs. This state-oftthe-art capability gives our customers the
finest professional fireworks exhibitions available anywhere. We purchase only the

finest quality fireworks materials available, choreograph this material using

17



state-of-the-art software and computer-control systems, and adapt our design to the
special physical characteristics of your venue.

We also provide custom effects for cases such as television, movies, videos, or
whatever you special needs may be. All equipment used in our productions is
state-of-the-art and designed with safety as the number-one priority. All of our
products undergo sample testing by our company before they are used in any show.
Our display programs are custom-designed around your over-all theme, venue size,
budget, and any specific needs you may have. Our staff are professionally trained and
will design, transport, and execute your World Class Presentation. We will acquire all
local licenses and permits from the authorities for your event.

The greatest collection of premium fireworks is merely interesting without an
excellent presentation. Even in the case of a traditional-style show, well-trained
technicians, top-quality equipment and good communication between sponsor and our
staff can make a tremendous difference in the overall beauty and excitement of the
display.

We treat every display as a production. Our knowledgeable staff work closely
with each customer to determine their needs and then begin to create a fireworks
production that will best suit the customersb vision for their event.

A show may be as simple as a few minutes of fireworks to highlight the start of a
sporting event, or as complicated as a large scale multi-faceted production requiring
hundreds of technical production hours producing soundtracks, computer designing
and even developing custom pyro-effects to bring a customerés grand vision to life.
Whatever the event, if its pyro, Showtime Fireworks is the production and
presentation specialist.

Direction: Search for useful information in the passage and complete the summary

below. Fill in each blank with NO MORE THAN THREE WORDS. (9%)
Showtime Fireworks Ltd. Profile
Showtime Fireworks Ltd. is well-known for its f 1 0 promise. Its
founder is Mike Ingram. He opened a fireworks stand at age of 2

and the stand was an instant hit. The next summer, Mike bought more fireworks and

expanded his business to nearby Springfield, 3 . In 1971, Mike
bought out his wholesaler and formed 4 . Over years, Showtime
Fireworks has dazzled the audience by its 5 , technical resources and
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creative vision. Spectacular displays are designed for a wide range of venues and all

types of 6 and celebrations. They also offer custom effects for
cases such as 7 , movies, videos, or whatever your special needs
may be. All of their products will undergo sample testing by 8

before they are used in any show. The company will acquire all the necessary
9 and permits from the authorities for customerts event. All the staff regard
every display as a production and make Showtime Fireworks the production and

presentation specialist.

SectionIl ~ 6 (9%)

Direction: Translate the following product description into Chinese.

Beauty Brand Furniture Specification
Brand: Beauty
Manufacturer: Hunan Provincial Light Industrial Products Corporation Ltd.
Model: DMZ
Height: 2m
Length: 2.5m
Width: 3m
Color: Gray
Usage: Office
Material: Environmental protection woods with water proof function
Installation: Please operate according to the specification strictly; All the spare
parts are contained in the sealed carton.
Quality assurance: One-month free of change, three-month free of maintenance
Caution: Avoid long time sunlight

If you have any problem, please do not hesitate to call us at 4000-123-455.
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Task 1 Directions: Listen to the following dialogue and fill in the blanks accordingly

with NO MORE THAN THREE WORDS. Youdll listen to it for two times.  (4%)
Taking a Message

Receptionist: Maplom Machinery. Good Morning. How can | help you?

Caller: Could I speak to Mr. Williams, please?

Receptionist: 1 please?

Caller: This is Carl, C-a-r-1 from Wonder Freight Forwarding.

Receptionist: Hi Carl. 16m trying to put you through, but the lineds busy. Would you
like to hold on?

Caller: Well, could | 2 ?

Receptionist: Certainly.
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Caller: Then please tell Mr. Williams that the cargo vessel has been postponed due to

the fog, and the 20 containers should 3 next Monday.

Receptionist: Vessel delayed é arrive next Monday. Right?

Caller: Yes, and ask him to prepare for the pickup.

Receptionist: No problem. Could you give me your number please?
Caller: OK, ités 503-589-9087.

Receptionist: Thatts 503-589-9087.

Caller: Thatts right. Thanks for your help. Goodbye.

Receptionist: 4 . Goodbye.

Task 2 Directions: Listen to the following dialogue and select the correct answer
accordingly. Youdll listen to it for two times.  (5%)
5. Lawrence goes to Alexanders office to
A. ask for a promotion
B. report for duty
C. inform him of the completion of the orientation
6. Why does Alexander tell Lawrence to be prepared for the challenges in advance?
A. Because Lawrence does not take the challenges seriously.
B. Because he is worried that Lawrence is not competent for the job.
C. Because the job has very high requirements.
7. One basic requirement of the company mentioned in this episode is
A. being efficient
B. how to answer the phone calls of customers
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Section 11 ° H I 9%€E
Directions: Read the following brief introduction to Novozymes from the official
website of the company.
A Brief Introduction to Novozymes
Novozymes is the world leader in bioinnovation( / ). Together with

customers across a broad array of industries we create tomorrow(s industrial
biosolutions, improving our customersd business and the use of our planetés resources.
With over 700 products used in 130 countries, Novozymesd bioinnovations improve
industrial performance and safeguard the worldés resources by offering superior and
sustainable solutions for tomorrowés ever changing marketplace.

The company is committed to nothing less than changing the very foundations of
our industrial system for the better. By addressing industry challenges we develop
improved bio innovation solutions for detergentd” 476 4 €,pharmaceutical
r -|- € products, the chemical and energy sector, and countless other industries.
The specific vision of the BioAg Group within Novozymes is to utilize
microbial-based[” I &echnologies to help the worldés farmers
produce more, and better, food, feed, fuel, and fiber while minimizing the
consumption of environmental resources.

Our core business is industrial enzymesl” € , microorganismsl € ,and
biopharmaceuticall” -|— € ingredients. Behind every enzyme product launched
at Novozymes lies the discovery of an enzyme in nature, the engineering of the
enzyme to make the best possible product, and finally the expression of genes in a
microorganism.

We have three core technology platforms: biofertility, biocontrol, and bioyield
enhancer. By using biotechnology we believe that we can potentially re-engineer
thousands of everyday products to deliver enhanced performance on a sustainable
basis, at no extra cost. Novozymesi biological solutions enable everything from the
removal of trans fats in food to advancements in renewable energy sources. Our
never-ending exploration of natureds potential is evidenced by over 6,000 patentsdthe
highest number of filed patents within bio innovation in the EU.

Our corporate promise is to fiRethink Tomorrow.0 By living this promise our

research, production, and marketing groups will make the uncommon connections to
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get more from less and help your business grow through bioinnovation. Our internal
goal is to challenge conventions, see things that others do not see, and as a result,
create the next generation of ideas. Thus, Novozymes invests 14% of revenue in
research and development. Enzymes receive the bulk of our research resources, while
the balance is used for microorganisms and other areas outside enzymes. In these
areas we leverage our biotech competencies and technologies to deliver solutions
to®among othersdthe biopharmaceutical industry. Using our existing competencies,
we are exploring new business opportunities based on our core technologies:
fermentation, and the production of proteins.

Our research and development efforts are based on the latest thinking, newest
technologies, and most efficient world-class organization techniques. Through close
collaborations with customers and partners we deploy our methods and talent base to
develop innovative products. Our cross-functional approach and world-class
technology base mean that we are often able to apply the latest developments from
one industry or area to overcome challenges in another. And by building on our

Cross-
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Supporting the achievement of our customersg internal sustainability goals.

The facts speak for themselves: Every major innovation in enzymes over the
course of the last 40 years has been achieved by Novozymes. Our 5,000 employees
working in research, production, and sales around the world are committed to shaping
the businesses of today and the world of tomorrow.

Direction: Search for useful information in the passage and complete the summary
below. Fill in each blank with NO MORE THAN THREE WORDS. (9%)

Novozymes Profile
With over 700 products used in 1 countries, Novozymes has
improved bio innovation solutions for detergents, 2 , the chemical and

energy sector, and countless other industries. The vision of our company is to utilize

microbial-based technologies to help 3 produce more and better, while
minimizing the consumption of 4 . Our main business covers industrial
enzymes, 5 , and biopharmaceutical ingredients, and there are three core
6 . Our corporate promise is to fi 7 0, with 14% of revenue

invested in research and development. Our central strategy is to keep close alliance
with our customers by combining our biotechnology with customersd industry

insights to improve 8 . Over the course of the last 9 years,

we have 5,000 employees working in 10 , production, and sales

around the world to shape the businesses of today and the world of tomorrow.

SectionIl ~ 6 (9%)
Direction: Translate the following agenda into Chinese.

Morning Afternoon
Monday 9:00-11:00 a.m. 2:00-4:00 p.m.
(Dec.2nd) Meet with Mr. Liu, manager of Hunan | Visit the plant

Provincial Light Industrial Products

Corporation Ltd.

Tuesday 9:00-11:00 a.m. 2:00-4:00 p.m.

(Dec.3rd) Do market research Attend the annual meeting
of import &export
department

Wednesday Draw up the contract
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(Dec.4th)
Thursday 9:00-11:00 a.m. 2:30-3:00 p.m.
(Dec.5th) Discuss the detail of the contract Sign the contract with
Hunan Provincial Light
Industrial Products
Corporation Ltd.
Friday 8:00-12:00 a.m. 2:00 p.m.
(Dec.6th) Visit some places of interest Take flight CS2018 to go
back to America
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Task 1 Directions: Listen to the following dialogue and fill in the blanks accordingly

with NO MORE THAN THREE WORDS. Youdll listen to it for two times. (4%)
Seeing off at the airport

(Miss Li Mei is at the airport to see Mr. Bennet off.)

Mr. Bennet: Thank you for everything youbve done during my stay here. 16d have

been at a loss what to do without you.

Miss Li: Dondt mention it. We are old friends.

Mr. Bennet: Old friends, well said. Now that we are going to 1 , 1 find it

a bit difficult to bear. But | must say this trip has been very pleasant and productive.
Miss Li: 10m glad that you should think so. As a matter of fact, ités you who played an

important part in the business. | hope more business will be 2 between
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us, so that we shall have more opportunities to see one another.

Mr. Bennet: | will surely do my best to 3 trade with your company.
Believe me, Miss Li. We have come to realize that you take it seriously to trade with
all countries on the basis of equality and mutual benefit.

Miss Li: Now that China has entered the World Trade Organization, we must bring
many of our business practices in line with international standard. We both are
member countries and have many things in common. In trade we may complement
each other. It will be to our mutual benefit.

Mr. Bennet: You said it. We shall have a bright future for further 4

Miss Li: But is that your flight number? You are asked to go on board.
Mr. Bennet: Yes. | must check in now. See you, good friend.
Miss Li: Good-bye. Smooth journey!

Task 2 Directions: Listen to the following dialogue and select the correct answer
accordingly. Youdll listen to it for two times.  (5%)
5. Lawrence answers the phone call in a manner.
A. clumsy B. professional C. bad
6. Mr. David calls Lawrenceds company because he thinks
A. the company has a good reputation
B. he may make friends with the manager of business development
C. the company may help them sell products in the overseas market
7.Which one of the following is NOT included in the materials required by Lawrence?
A. Sample of the products.
B. Product information.
C. Cooperation details.
8. If Mr. Thompson has a better understanding of the product and cooperation, then
his calling to Sky Electronics will be
A. more productive
B. hopeful
C. very important
9.1tis of Lawrence to deal with Mr. Davidos call in this way.
A. efficient and worthwhile
B. foolish and wrong
C. proper and smart
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Section 11 ° H I 9%€E
Directions: Read the following brief introduction to Charoen Pokphand Groupl”
€ from the official website of the company.
A Brief Introduction to Charoen Pokphand Group

Charoen Pokphand Group (CP Group) with headquarters in Bangkok, Thailand
was founded in 1921 by the Chia brothers, and is today one of Asiats leading
conglomerates. With businesses and affiliates operating within the agribusiness, retail
and telecommunications markets, we currently employ over 250,000 people who
conduct our investments, operations and trading at factories and offices worldwide.
Our sales at the end of 2010 were USD 30 billion.

In 1921, Chia brothers, Ek Chor and Siew Whooy established a small seed shop
named fiChia Tai0 in Bangkok, Thailand. Their business was importing seeds from
China for sale to Thai farmers. As produce from the seeds flourished, Chia Tai
progressed towards the production of animal feed, allowing for the company to further
integrate towards livestock farming( k ). The completion of CPés fully integrated

agribusiness (from seed to feed to food) is a combination of both experience gained
throughout the years, in parallel, with the addition of technological advances
developed locally and acquired from abroad.

14

In our first 30 years of expansion, CP became the fifth largest feed mill (

A ) operator in the world, and by the 19906s, production reached an annual total of
14 million tons at its 144 mills in countries including India, China and United States.
Today, as Charoen Pokphand Group continues to actively invest and operate in
numerous industries across the world, agribusiness still is deeply rooted within the
foundations of the organization as it branches further into the international markets.
Today, it has grown into multinational enterprise, with more than 250 subsidiaries in
20 countries.

For more than 90 years, CP Groupés operations and investments both locally and
internationally have always contained our three-benefit philosophy. Passionately
embedded into our everyday working life, our businesses and affiliates with more than
250,000 employees worldwide firmly uphold that our work must serve as a:

Benefit to the Country

Benefit to the People
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Benefit to the Company

At CP, through our companies and affiliates, we have committed ourselves to
integrating social and environmental concerns in our everyday business whether it is it
locally or abroad. CP research teams comprise high caliber professionals who are
highly regarded in agriculture industry. They cooperate with other outside parties,
including research institutes both in Thailand and overseas, specialists, customers and
various public agencies, with the mutual objective of sustaining the industry, while
having business adhering to environmental friendliness.

Aside from developments for the sustainability of the overall industry, we
emphasize product development to satisfy consumer requirements. Our quality cycle
begins from the field to the consumer, along the whole production chain. The quality
assurance activities are not only targeted food safety, but also food quality and
nutritional value of products. These include raw material and supplier, during
processing, transport and distribution of the finished products until consumer
consumption. Manufacturing food products to meet the differing regulations and
standards of each customer throughout the world, together with the Companyds ability
to develop products and improve its animal breeding process to meet international
standards, have resulted in customers being confident that CPés products are of high
quality, tasty and safe for consumption.

CP is the first multinational enterprise to invest in Chinads agribusiness, in 1979.
Serving the changing needs and demands of Chinads 1.3 billion people, CP businesses
are involved with growing, processing and marketing of foods under its fifarm-to-table
integration strategyo. CP has over 100 compounds feed mills and 5 fully integrated
poultry ( ) businesses in 29 of Chinats 31 provinces, autonomous regions and
municipalities. It has opened seed shops and arranged seminars in villages across
China, in order to improve farming methods and add to the profitability of Chinads
farmers. The importance of bio-security and food safety is paramount to the
production of both human and animal food. CPés technical service teams of
veterinarians and animal husbandry specialists provide farmers with advice and
support. More than one-quarter of Chinads poultry exports come from CPés integrated
poultry business. In 2009, Charoen Pokphand Group through its Chia Tali, its business
arm in China, has been ranked as one of the best 500 companies of overseas Chinese

investors, reporting total income reached 49.42 billion RMB or Bt247.11 billion with
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average business growth achieved 17.65 per cent in 2008. Its total assets was reported
30.35 billion RMB or Bt151.75 billion involving in farm, fishery, seed, food,
petroleum, motorcycle, property, medicine, retail and international trade.

Direction: Search for useful information in the passage and complete the summary
below. Fill in each blank with NO MORE THAN THREE WORDS. (9%)

Charoen Pokphand Group Profile
1. Headquartered in Bangkok, Charoen Pokphand Group (CP Group) was

founded in 1 . Today, it has over 250,000 employees and operates in the
agribusiness, 2 and telecommunications markets. The Chia brothers
started their business with a small seed shop called fi 3 0. Later, it

developed towards the production of animal feed and further integrated towards
4 . Over the first 30 yearts expansion, it has become the fifth largest 5

operator in the world. CP is the first 6 to invest in Chinafs

agribusiness. Since 1979, it has had more than 100 7 and 5 fully
integrated poultry businesses in 29 of Chinads 31 provinces, 8 and
municipalities. Its total assets was reported 30.35 billion RMB or Bt __ 9
involving in farm, fishery, seed, food, petroleum, motorcycle, property, medicine,

retail and international trade.

SectionIl ~ 6 (9%)

Direction: Translate the following advertisement into Chinese.

Happiness Coffeemaker
The Happiness Coffeemaker introduces an evolutionary new look in
coffeemakers. Its bright red makes it a brilliant new addition to any kitchen. Fully
programmable from start to finish, with adjustable Keep Warm temperature control,
1-4 cup setting, adjustable auto shutoff from 0 to 4 hours and self clean indicator itds
the ideal coffeemaker for todayts demanding consumer. It is simple and easy to use.

Happiness coffeemaker, you best choice!
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Task 1 Directions: Listen to the following passage and fill in the blanks accordingly

with NO MORE THAN THREE WORDS. Youdll listen to it for two times. (4%)
The number of people over age sixty is expected to increase two times during the

next fifty years. A new United Nations population study says the percentage of old

people in the world is rising quickly. Today, one of 1 IS over age

sixty. By the middle of the next century, one in five people in the world will be sixty

years old or older. That will be almost 2 people. This means there will

be more old people in the world than children. Experts say many developing countries
do not have the social services to help the increasing number of old people. The

current life expectancy is 3 . The oldest of the old people are also

living longer. Twelve percent of old people are eighty years old or older. The worldés
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population is getting older because death rates and birth rates have decreased. The
reduction in these rates has been a great success. The UN study also found that

women still live longer than men. For every 4 in the world aged sixty

or over, there are only eighty-one men.

Task 2 Directions: Listen to the following dialogue and select the correct answer
accordingly. Youdll listen to it for two times. (5%)
5. Who is David asking for help?
A. Sally
B. Sam
C. Chatheline
D. Kevin Chou
6. Why does David ask her for help?
A. Because he wants to find some paper.
B. Because he wants to find some information about the client, John Smith.
C. Because he wants to find some jobs for the client, John Smith.
D. Because he wants to find some information for the client, John Smith.
7. How long has David worked in this department?
A. For only two weeks.
B. For only one week.
C. For only one day.
D. Four weeks.
8. Why canit Sally help David?
A. Because she is the person in charge of that client.
B. Because she is in charge of that client.
C. Because the person in charge of that client is her friend.
D. Because she is not the person in charge of that client.
9. Who can help David?
A. Sally
B. Kevin Chou.
C. Sam
D. Chatheline
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Section 11

Directions: Read the following brief introduction to Probiotec Limited from the
official website of the company.
A Brief Introduction to Probiotec Limited

Established in 1997 as a single site operation, Probiotec Limited has a reputation
for innovation and rapid response to market opportunities. Its growth has been fuelled
by strong organic growth and strategic acquisitions along with relationships and joint
ventures with global market participants that want to conduct business with a
company that maintains high levels of quality and innovation.

Since beginning operations in 1997, Probiotec Limited has quickly emerged as a
leading manufacturer, marketer and distributor of a diverse, high quality range of
prescription and over-the-counter (OTC) pharmaceuticalsl™ M € , complementary
medicines and specialty ingredientsl 4 1 € . Our proven experience and
expertise extends across a wide range of healthcare goods T offering you access to the
cost efficient contract manufacturer of existing Probiotec Limited formulations, new
custom developed formulations (or formulations which you already possess and wish
to produce) in any of the following categories: Prescription and OTC Pharmaceuticals,
Nutraceuticals and Cosmeceuticals, Human Nutrition (including dairy based powders
and sports nutrition products), Animal Nutrition( Feed Supplements), and High Purity
Functional Ingredient.

What separates Probiotec Limited from other trusted contract manufacturers is
not only that we invest so heavily in Research and Development; equip our five
production facilities with the latest new technologies; employ chemists and
microbiologists of the highest calibre and maintain Quality Assurance standards that
are second to none, but we also manufacture and market our own products. As a result,
we have a full understanding of the process and dynamics of developing formulations
(and brands) for the retail market that deliver margins to optimise
return-on-investment.

Probiotec Limitedts brands are stocked in a wide variety of pharmacies, health
food stores and major supermarkets across Australia but for customers who prefer the
convenience of purchasing online, our products are also available from our online
store www.pharmaonline.com.au. Through PharmaOnline, customers can take

advantage of our everyday low prices on a selection of tried and tested pharmaceutical
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and consumer health products.

Celebrity Slim

This meal replacement program has gained rapid acceptance among people
wanting to achieve and sustain weight loss. Celebrity Slim adds the important
personal touch of educating consumers in a consultation environment. This winning
approach has been achieved through a unique partnership with a major retail chain.
www.celebrityslim.com.au

BioSource

BioSource is a premium range of vitamin and nutritional supplements developed
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(vitamin C) and Manganese, it provides a pleasant alternative to taking tablets.

Slimmm

It has been carefully designed to fit our modern lifestyle and help you with a
nutritious, well balanced, scientifically based, effective weight management program.
Slimmm is a Meal Replacement Program which recommends you to eat 3 meals and 3
snacks a day and enjoy a breakout day once a week, when you eat a normal moderate
diet. This day allows you to enjoy social occasions with family or friends once a week
while staying within the program guidelines. www.slimmm.com.au

Palastart & Palabind

As a leading supplier of nutritional feed supplements for animals, Probiotec
Limited offers breeders and farmers everything from Milk Replacer products for
calves, blue calves, lambs and kids to Molasses Powder and Horse Treats under the
Palastart and Palabind brands. www.animalnutrition.com.au.
Direction: Search for useful information in the passage and complete the summary
below. Fill in each blank with NO MORE THAN THREE WORDS. (9%)

Probiotec Limited Profile
1. Since beginning 1 in 1997, Probiotec Limited is well-known for its
innovation and 2 to market opportunities. It has quickly emerged as a
leading manufacturer, marketer and 3 of a diverse, high quality
range of prescription and over-the-counter (OTC) pharmaceuticals, complementary
medicines and 4 . Its growth has been fuelled by 5 and
strategic acquisitions along with relationships and joint ventures with global market
participants that want to conduct business with a company that maintains high levels
of 6 . What separates Probiotec Limited from other 7 IS
that we invest so heavily in Research and Development, but we also _ 8
and market our own products. As a result, we have a full understanding of the
process and 9 of developing formulations (and brands) for the retail
market that deliver margins to optimize return-on-investment. Our brands are
stocked in a wide variety of pharmacies, health food stores and major supermarkets

across Australia.

Sectionll * @& (9%)

Directions: Translate the following Job Wanted into Chinese.
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Job Wanted
In order to open up overseas markets, our company needs qualified international
trade salespersons. The candidates should be familiar with business knowledge,

business negotiation skills, and good abilities of listening, speaking, reading, writing,

and translating. Good communication ability and tremendous working enthusiasm are

also the ideal qualities for our candidates. Those who have working experience may
receive preference. For more details please call at 12345678.

Hunan Cereals, Oils and Foodstuffs Import and Export Group Corp. Ltd.
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Task 1 Directions: Listen to the following dialogue and fill in the blanks accordingly

with NO MORE THAN THREE WORDS. Youdll listen to it for two times. (4%)
Could You Handle It for Me?

Michelle: Good morning, David.

David: Good morning, Michelle.

Michelle: Sorry to 1 you, but I should be grateful if you would do me a
favor.

David: What is it?

Michelle: There is a meeting 2 downtown with our boss and one of

our important clients, Mr. Wilson from APR Trading Company. | am supposed to go,

but I have an engagement with another client tomorrow morning. Would you mind
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going in place of me?

David: | would be happy to help you out. But léve got to attend our weekly _ 3
at 9 odclock tomorrow morning.

Michelle: When will the sales meeting be over?

David: About 10:30.

Michelle: OK. The meeting with Mr. Wilson will begin at 11 odclock. You still
4 to go there. Could you handle it for me?

David: Sure.

Michelle: Thank you so much.

David: My pleasure.

Task 2 Directions: Listen to the following dialogue and select the correct answer
accordingly. Youdll listen to it for two times. (5%)
5. When is Jill leaving?

A. She is leaving tomorrow.

B. She is leaving on Monday.

C. She is leaving on Saturday.

D. She is leaving next Monday.
6. Who is George inviting to dinner tonight?

A. Jane.

B. Jill.

C. John Smith.

D. Smith.
7. Has Jill accepted the invitation?

A. No, he hasnft.

B. Yes, he has.

C. Yes, she has.

D. No, she hasnit.
8. Will Jimmy join them for dinner? Why or why not?

A. Yes, because he loves the dinner.

B. No, because he has to work tonight.

C. Yes, because he has nothing to do tonight.

D. No, because he has another engagement tonight.
9. When will George and Jill meet for dinner?

46



A. At 6:30.
B. At 6:00.
C. At 7:30.
D. At 8:30.

Section 11 * H I 9%€E
Directions: Read the following brief introduction to Onninen Group from the official
website of the company.

A Brief Introduction to Onninen Group

Onninen Group provides comprehensive materials services to contractors,
industry, public organizations and technical product retailers. We are a family-owned
company and have operated in the industry since 1913. We offer products and services
in the markets of Finland, Sweden, Norway, Poland, Russia, Estonia, Latvia,
Lithuania and Kazakhstan. Our net sales for 2010 totaled EUR 1.4 billion.

History

The founder of Onninen Group, Mr. Alfred Onninen, started out as a plumbing
contractor in Turku in 1913. In the 1920s, the business diversified into heating and
plumbing wholesale, gradually extending into different parts of Finland. The company
went into ventilation and electrical contracting as well as wholesale of ventilation and
electrical products more than 30 years ago.

Internationalization, which began in the 1970s in the form of project exports, has
continued for more than a decade through organic growth and through acquisitions.
As a result of reorganization at the end of the 1990s, Onninen gave rise to the Onvest
Group.

Vision, Mission, Goals

The Onninen Group strategy can be compared to a house T with values as a solid
foundation and a proven mission that make up the cornerstones for setting the strategy
and long-term goals.

The overall vision is to be the First Choice in material services for our customers

and supp
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customers. In essence, Onninen Groupds business is about helping our customers to
focus on their core business.

Our goals are also expressed as our Key Financial Targets for the next 3 T 5 years
as follows:

A annual growth in turnover: over 10%
k EBITA: over 5%
A ROI: over 20%

Products

The Group product range comprises over 200.000 items of the leading suppliers.
Onninen Group has two own product brands, Onnline and OPAL.

Onnline - secure and safe choice for professionals

Onnline products and solutions are meant for professional use.

e They are built to last.
« The products are designed following the latest technological and
environmental development.

OPAL - easy living for consumers

OPAL products are quality products which are sold in retailer shops to
consumers. OPAL products offer right selection of electrical and HEPAC products for
active consumer.

e Reasonable price added to guaranteed quality makes OPAL the easy
choice for many different requirements at home.

Services

Onninen Express

Onninen Express is our chain brand targeted to serve business-to-business
customers. Express shops offer electrical, HEPAC, refrigeration, and other technical
products.

You can easily pick up HEPAC sectorés most commonly used daily products
from these Express stores. You can also order products with quick delivery times from
our warehouse collection through the Express stores. Our professional staff offers
knowledgeable and reliable service.

E-commerce services

In all Onninen countries, customers are served electronically.

Onnshop

OnnShop is an online shop, which offers you all the Onninen warehouse products.
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Right product can be easily found with the help of the comprehensive search features.
At the same time you will be able to see client specific net price and real time
availability of the product T 24 hours a day. OnnShop's product data bank also offers
technical information about the products.

Electrical Pricelists

We have product catalogues and price lists available to you. You can find the
regularly updated electronic price lists, which can be downloaded onto your software.

Logistics Services

Distribution and warehousing are the basis of Onninenés operations in all areas.
Logistics have been organized locally in ways that serve different countries to ensure
that customerso daily needs are satisfied to the highest degree. Distribution centers are
located in all Onninen countries i.e. in Finland, Sweden, Norway, Poland, Estonia,
Latvia, Lithuania and Russia.

Logistics services include for example Onni Distribution, 24 hour service, Super
fast delivery and Precision delivery.

Project Services

We have strong experience and know-how in project management. We offer the
benefits of a complete service: schedules are respected, entity is well co-coordinated,
procurement is easy and high purchase volume offers cost benefits.

Information for Suppliers

Onninen Group offers a comprehensive range of products in electrical, lighting,
cables and utility, sanitary, heating and plumbing, ventilation and refrigeration, pipes
and fittings, plastic and environmental, and steel to customer segments like
Contractors, Industry, Infrastructure and Retailers.

Onninen Group is looking for the best products at competitive prices for each
market. The group-wide consolidation of suppliers and products by standardizing
quality and utilizing TCO (Total Cost Ownership) thinking are key drivers of sourcing
goals. We prefer long term cooperation with the suppliers sharing common
understanding to develop the supply chain in our industry.

Onninen Group has a Groupts distribution network with Express shops and
warehouses in nine countries. This provides an effective process from purchase to
payment.

Direction: Search for useful information in the passage and complete the summary
below. Fill in each blank with NO MORE THAN THREE WORDS. (9%)
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Onninen Group Profile

Established in 1913, Onninen Group is a 1 company which offers
2 materials services to 3 , Industry, public organizations and
retailers in nine countries. The group has two own product brands: 4 for
professional use, and OPAL for 5 of consumers. Customers of Onninen
Group can either shop in the companyés chain brand, 6 ,orbe 7
electronically in an OnnShop. Onninen Group also offers 8 and project
services. The companyds 9 for 2010 was EUR 1.4 billion. It aims to

achieve over 10% annual growth in Key Financial Targets in the next 3 T 5 years.

Sectionlll * @& [ 9%E

Direction: Translate the following advertisement into Chinese.

Advertisement
Do you hope to spend every hot summer day in a cool or comfortable surrounding?
Do you desire warmth in cold winter? If you do, please turn to us. Our central air
conditioning system is healthy, quiet, different from others, full of charm. It can bring
coolness and warmth to you and your family. The high volume of sales indicates good

quality and popularity of our product. You will never regret to choose us to serve you!

Believe us!
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3. Ask your coworker if he has time to talk. Donft ask your coworker for advice

during the middle of the 3 when you are both on the time clock.

4. Inform your coworker of your situation in a matter-of-fact manner. Dongt approach
your coworker in a complaining behavior as they may automatically tune out if they
dondt have that kind of 4 with you.

5. Request specific advice from your coworker. Make sure your request is genuine.
People donit want to give advice to someone if theydre sure the other person isnit
going to consider what they say.

Task 2 Directions: Listen to the following dialogue and select the correct answer
accordingly. Youdll listen to it for two times.  (5%)
5. How long will the report be delayed?
A. At least one week.
B. At least one year.
C. More than one week.
D. More than two weeks.
6. Whatbs holding things up?
A. Jack didn6t hair enough people.
B. Jack haired enough people.
C. Manager didnét enough people.
D. Manager didndt offer the advice about it.
7. How long ago did Jack put an ad in the newspaper?
A. Seven days ago.
B. Six days ago.
C. Sixteen days ago.
D. Seventeen days ago.
8. Why are they not getting a better response?
A. Because therebs a lot of construction work in this area right now.
B. Because itds hard to find good workers at the moment.
C. Because the workers are not happy.
D. Both Aand B.
9. How long will the guys have been working overtime in total?
A. for a month
B. for a week
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C. for a month and a week

D. for two months

Section 11 * H I 9%€E
Directions: Read the following brief introduction to Reach Cooling Group from the
official website of the company.

A Brief Introduction to Reach Cooling Group

Reach Cooling Group is a worldwide top air conditioning manufacturer and
marketer. We produce, import, and distribute air conditioner equipment, mini split”

4 ¢ €, multisplit €, ducted systemd” €, cooling and heating,
all voltages 60Hz or 50 Hz.

We are headquartered in Hialeah (4 =~ ), FL with distribution centers in the
U.S., China, Europe, and Brazil. We provide a high filling rate and prompt delivery
for each order.

Reach Cooling has a long history of quality and expertise in the air conditioning
market. Since its establishment in 1995, our corporation has grown tremendously to
become one of the worldés most renowned suppliers of the widest variety of Air
Conditioning, Heating, Ventilationl” € and Refrigeration Equipment and their
related parts and components.

As we celebrated our Fifteenth Anniversary in 2009, we are proud to have
remained committed to developing advanced technology solutions in climate control
for the masses of the world and look into the future with our extensive research
activities for remaining as an unmatched industry leader.

We always pride ourselves on providing the best quality, highest efficiency, yet
with top reliability and affordability in air conditioning solutions across the world
markets. By developing a specific focus in these key areas, we have been able to
remain at the forefront of our industry.

Our main brands are: Pioneer ®, Infiniti TM, Mariner ® and Schneider-Krupps
®. We also supply our products under hundreds of other well known brands for our
worldwide OEM clients

Our Product Range:

Our Product Range is known to be the most extensive available in the market

today. With capacities ranging from 500 watts (or 2000 BTUSs) for tiny customized
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cooling units for sophisticated electronics, to as high as several thousand kilowatts (or
several million BTUs) for industrial heating-cooling equipment, such as VRF systems
and chillers, etc. Our products and equipment are made to be suitable for an almost
infinite variety of applications, from custom specific to domestic, commercial and
even large industrial applications.

In short, our clients can enjoy a product range from the most simplistic solutions,
such as mini split ductless equipment, to the most sophisticated ones which can even
be custom designed based on specific requirements.

Quality Assurance

As we believe, the most important aspect in the choice for equipment are quality
and efficiency and we take pride in our products, having a very high reputation in
both these areas. We have undertaken all necessary measures in every step of
manufacturing and design processes for quality assurance, reliability and durability.
Our factories follow strict ISO guidelines and other worldwide accepted standards.
Every product is subjected to thorough testing in highly advanced laboratories in their
development stages to assure they can handle the operational pressures of the worldds
harshest environmental conditions without a glitch. Additionally, no matter how small
it is, one random sample from each batch is vigorously tested for every single batch of
units manufactured as a precaution to avoid human errors and component specific
defects.

Quality is always number one priority and our proud record proves that every
day.

Our Family of Distributors

We are a big and proud family of a successful distribution network throughout
the world. Every one of our dealers and distributors are considered as an integral part
of our family, well versed in their fields, providing the utmost service with high
reliability and best pricing. Most of our product range is available from dealer stock or
can be delivered quickly from strategically located distribution centers or factories.
Our distributor network employs highly trained engineering and service staff, and
stocks all necessary spare parts in their inventories. Additionally, our headquarters
office is always available to answer any technical questions and ship any needed spare
part to anywhere in the world, should that become necessary.

Our Manufacturing Base

Since we started with manufacturing some of our equipment in the USA in the
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beginning years, we have expanded our manufacturing base onto several other
countries in Asia. Currently, our product range is produced in several professional
factories located through the globe, depending on the product group. Our clientele
have always been welcomed to visit our manufacturing bases for furthering their
knowledge of our products and capabilities.

Research, Development and Innovation

In our field of business, we have been known to create the ideas which others
usually follow. During our successful existence, we have been the leaders of
development in many new technologies, ideas, products and marketing applications.
Unlike some competitors, which prefer to copy othersd products or services, we
continually strive to bring new or highly enhanced products to the sophisticated world
markets. Many others have attempted to copy our brands and products, yet failed one
after another. Today, the world consumer is well educated to differentiate between a
badly made copy and a top quality original.

Environmental Sensitivity and Responsibility

From the component selection to manufacturing processes and technologies, we
always utilize methods and procedures to avoid any harm to our environment. We
think and evaluate every process for its ecological parameters. The durability,
serviceability and therefore the extended life expectancy of our products, are known
to be important factors in protecting the environmental waste. We also use
sophisticated technologies in preventing leakages and component failures. All
components are selected after going through rigorous testing for their environmental
impact and hazardous substance content. Where applicable, our products comply with
RoHS and other environmental regulations.
Direction: Search for useful information in the passage and complete the summary
below. Fill in each blank with NO MORE THAN THREE WORDS. (9%)

Reach Cooling Group Profile

1. 1 in 1995, Reach Cooling Group is a 2 of air
conditioning. The company is 3 in Hialeah, FL. With the most
extensive 4 in the market, Reach Cooling products and equipment are
made to be suitable for an almost infinite variety of 5 . The companyds
factories follow strict 1SO guidelines and other 6 standards. It has a
7 distribution network and several 8 factories throughout the
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world. The company continually strives to bring new or highly enhanced products

with methods and procedures that are harmless to the 9 :

Section 111~ 6 r 9%€E

Direction: Translate the following letter into Chinese.

Having obtained your name and address from International Chamber of
Commerce, we are writing this letter, expecting to establish business relations with
you.

We have been importers of air-conditioning and refrigerating products for many
years, and are interested in extending our business range at present. We would
appreciate your catalogue and quotations. If your prices are competitive, we would
expect to place large orders with you.

Looking forward to your early reply.
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